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Google Ads
Google Ads allow you to target your ads to what people are searching for.

Google Adwords is a great system because it allows you to target adverts to people who are 
searching for what you’re offering. You choose what search terms (known as keywords) you’d like 
your advert to appear against, and it will only appear against those. You can also choose how 
much you’re prepared to pay per click, per day and for the whole campaign, so you’ll never pay 
more than you’re happy with.
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Everything down this right hand 
side is adverts from Google’s 
Adwords system
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There are huge numbers of people searching for where to get active on Google. For example:
 368,000 people search on Google for badminton in the UK each month
 4,400 people search on Google for badminton London in the UK each month

So if you’re running badminton sessions in London then this might be a great place for you to 
advertise. It varies between keywords, but in my experience it costs between 3p and 31p per click.
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Here are the costs per click for a variety of ad groups in a campaign we ran for NHS Greenwich. 

Ad group Avg. Cost per Click
General Exercise 14p
Karate 14p
Walking 14p
Street Dancing 12p
Archery 11p
Football team 11p
Gymnastics 11p
Health and Fitness 11p
Running 11p
Tennis 11p
Ice Skating 10p
Swimming - Greenwich 10p
Table Tennis 10p
Cycling 9p
Swimming 9p
Kung Fu 8p
Badminton 7p
Rugby 7p
Jiu Jitsu 6p
Racquet Sports 6p
Judo 5p
Bowls 3p
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Free credit
You can often get £50 of free Google Adwords credit by searching online for “free google adwords 
voucher”.

Google Grants is an in-kind donation programme that awards free AdWords advertising to 
selected charitable organisations. They support organisations that share their philosophy of 
community service to help the world in areas including public health.

You can apply for this at www.google.co.uk/grants. 
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Getting started
Go to www.google.co.uk/adwords

Choose create your first campaign



116

Give your campaign a name

Choose the Let me Choose option 
under location

Enter the name of your town
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Click add next to your town name 
on the drop down.
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Enter your maximum budget per 
day. I suggest starting with no more 
than £1 or £2 per day till you feel 
comfortable with the system

Choose the Let me Choose option 
under Networks and un-tick the 
display network.

Expand the schedule under 
advanced settings and set an end 
date of a week or two to give you a 
chance to evaluate your campaign.

Choose save and continue
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Here’s what I suggest you use as 
your advert. 

Free activity sessions
Free sessions for 16-25 year old 
women in Newcastle
www.yourwebsite.com

Obviously tweak it to match your 
offer (e.g. add activity type offered, 
add your location).

I also suggest that you point people 
to a page on your website which 
makes it as easy as possible for 
them to register. See the landing 
page section for more details on 
this.
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Keywords
Research all the activities you will offer such as Swimming, Football, Dancing, Tennis, etc and then 
looked at all the top ranking keywords within those search terms. Then refined your search to look 
at search terms which may also feature geographical data we held for the Borough such as place 
names and Postcode district data. From this you are able to create a complex list of search terms 
using the Adwords keywords tool.  

To further focus on our target segment combine your top ranking search terms with the 
geographical search terms (e.g. Greenwich, Eltham, Plumstead) and the Postcode District code 
within the Borough. This meant if you have the keyword swimming you would combine it with 
Greenwich, Woolwich, Eltham, SE18, SE9, SE10 etc so it would become Swimming Greenwich, 
Swimming Woolwich, Swimming Eltham, Swimming SE18, Swimming SE9, Swimming SE10 and so 
on. Whilst this may seem like a long winded process it means your keywords will be more likely to 
yield the results you require.

Use the keywords tool to identify 
top ranking key words for your 
campaign.
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Use Excel to combine your search 
terms with the geographical data.
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Add keywords here. One keyword 
per line.

Click save and continue to billing
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Choose your area for billing then 
click continue
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Set up your billing details. This 
needs to be by credit or debit card.
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You’re now up and running and can 
monitor how your ads are doing.
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Targeting Campaigns for different devices
As more and more people are changing the way in which they are accessing the internet. 
Companies need to ensure that their campaigns are adapted to suit the devices their users are
Check your analytics account and if your typical users are using tablets and mobiles as well as 
other more traditional PC’s your Adwords campaign needs to reflect this.

Greenwich Get Active was tweaked to ensure that we were reaching all our tablet and mobile 
device users as well as our PC and laptop users. We set up four groups 2 targeting PC users and 2 
targeting Mobile and tablet users. We ran all the same Ad groups within each group but had one 
group with keywords that we had combined with geographical terms such as place names and a 
group of the keywords on their own. This meant we were then able to analyse which group were 
generating the best response rate and we could compare this to the type of device people were 
using. This type of testing allows us to identify where we are getting the most response and 
whether combining search terms with place names and Postcode is effective to our campaign. 

Testing
Don’t be afraid to pause an ad group or halt search terms that aren’t generating results. Once you 
are confident you have refined your search terms and are hitting your objectives in terms of target 
you can increase your budget. The stumbling block for many companies is not testing and 
tweaking before they go live with their entire budget and this is a costly mistake to make.


