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Web design template brief
Here you can see an example of an website design brief. We need to complete one of these before we starting to work on the design itself. By having an accurate, detailed brief agreed in advance we can save a lot of time and cost later on.

You don’t need to fill this in yourself (though you’re welcome to). We’re here to help. It’s our job to work with you to identify the audience and what you want to achieve. We can then work from there using our understanding of activity marketing to make sure that the end result will help you achieve your goals.

Background

The promoting activity toolkit (www.promotingactivity.com) is a site for helping people who work in sport, activity and health to promote activity more quickly, cheaply and easily.

We have a range of tools to help these people to promote activity. These are arranged here in order of most to least visited:
· Communication plans for understand how to communicate with their audience

· Planning tools for identifying where their audience is

· Photo library with over 1000 photos

· Links to Change4Life resources
· Poster design tool for creating Change4Life posters

· Activity search tool for embedding in other websites – this allows the public to find out where they can do activity

· Calendar of campaigns showing when activity could be done

· Email marketing tool

Why do/will people use this website?

What do we want people to do?
What is function of the website?
Audience

Our main audience is people working in sport, activity and health. These people don’t have a marketing background, but do have marketing responsibilities. These people are already using the tools, and like them very much.
We also have another audience of management, who we need to impress with the professionalism of the site. To that end we need to make the site look more impressive visually.
Objective 

Help a visitor get started using our marketing tools. We want to use the design of the site to simplify the process of choosing which tool to use as much as possible.

Secondary objective

Make the site look more professional and impressive. 

We would also like to get a higher percentage of people visiting the site signing up to the email newsletter.

Style

Simple, clean, easy-to-use. 
Other sites I like include:

· http://simplegeo.com/
· http://www.storecontest.com/
· http://dailyburn.com/
· www.campaignmonitor.com
· www.dropsend.com
· www.freshbooks.com
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