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Direct mail brief

Here you can see an example of a direct mail brief. We need to complete one of these before we starting to work on the mailing itself. By having an accurate, detailed brief agreed in advance we can save a lot of time and cost later on.

You don’t need to fill this in yourself (though you’re welcome to). We’re here to help. It’s our job to work with you to identify the audience and what you want to achieve. We can then work from there using our understanding of activity marketing to make sure that the end result will help you achieve your goals.

Summary
We want to distribute 40,000 flyers to people over 50 who are doing low levels of physical activity in Greenwich.
Background

Pan-London campaign called Go London to encourage the over 50s to do more activity and particularly to walk more. 
Target Audience
Men and women over 50 living in London, particularly those with less education.
Objective

Inspire someone to want to walk more and therefore to give us their contact details so we can provide them with information about walking in their area. 
Call to action

It’s important that if people like what they’ve read that they know what to do next. What do you want people to do immediately after reading this? 

Provide us with their contact details so we can promote walking to them.
Style
What style do you want this to be in?

· Conversational

· Warm
· Friendly
· Imperative

· Encouraging

· Supportive 

Brands these groups like include
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Examples of marketing from these groups is available.
Budget

£2000
Timing

This mailing must go out by first week of January.
Any other important information

Text must be in a sans-serif font. Main text must be at least 14 point and headings must be at least 18 point. All text should be left aligned, in columns and in a distinct colour from the background. 
Any essential requirements around BME groups, age of people in photos, etc.?

Attachments

Go London logo 

Change4Life logo 

Examples of marketing our audience likes
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